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September 1 and in no event will it ex-
tend beyond December 15 of each year. 

(g) Current Federal civilian and ac-
tive duty military employees may be 
solicited for contributions using pay-
roll deduction, checks, money orders or 
cash. Contractor personnel, credit 
union employees and other persons em-
ployed on Federal premises, as well as 
retired Federal employees, may make 
single contributions to the CFC 
through check or money order. These 
non-Federal employees may not be so-
licited, but are to be provided the op-
portunity to participate in the CFC. 

(h) A Federal employee whose official 
duty station is outside the geographic 
boundaries of an established CFC may 
not be solicited in that CFC. A Federal 
employee may participate in a par-
ticular CFC only if that employee’s of-
ficial duty station is located within the 
geographic boundaries of that CFC.

§ 950.104 Local Federal Coordinating 
Committee responsibilities. 

(a) All members of the LFCC should 
develop an understanding of campaign 
regulations and procedures. The LFCC 
is the central point of information re-
garding the CFC among Federal em-
ployees. 

(b) The responsibilities of the LFCC 
include, but are not limited to, the fol-
lowing: 

(1) Maintaining minutes of LFCC 
meetings and responding promptly to 
any request for information from the 
Director. 

(2) Naming a campaign chairperson 
and notifying the Director when the 
chairperson changes. 

(3) Determining the eligibility of 
local organizations that apply to par-
ticipate in the local campaign. This is 
the exclusive responsibility of the 
LFCC and may not be delegated to the 
PCFO. 

(4) Ensuring that the list of charities 
determined by the Director to be na-
tionally eligible to participate in all 
local campaigns is reproduced in the 
local brochure in accordance with OPM 
instructions. 

(5) Ensuring that the local brochure 
and pledge card are produced in accord-
ance with these regulations and in-
structions from the Director. 

(6) Encouraging local Federal agen-
cies to appoint loaned executives to as-
sist in the campaign. Federal agency 
heads are encouraged to grant adminis-
trative leave to all loaned executives 
appointed to assist in the conduct of 
the CFC. Federal loaned executives are 
prohibited from working on non-CFC 
fundraising activities during duty 
hours. 

(7) Establishing a network of em-
ployee keyworkers and volunteers and 
participating in interagency briefing 
sessions and kick-off meetings. 

(8) Ensuring that, to the extent rea-
sonably possible, every employee is 
given the opportunity to participate in 
the CFC, and ensuring employee des-
ignations are honored. 

(9) Ensuring that the PCFO includes 
in keyworker training instructions to 
encourage employees to designate the 
charitable organizations they wish to 
receive their donations and specific in-
formation on how general designation 
monies are distributed. 

(10) Ensuring that contributions are 
distributed in accordance with the 
method described in these regulations. 

(11) Ensuring that no employee is co-
erced in any way to participate in the 
campaign. 

(12) Bringing allegations of coercion 
to the attention of the Director and 
the employee’s agency and providing a 
mechanism to review employee com-
plaints of undue pressure and coercion 
in Federal fundraising. Federal agen-
cies shall provide procedures and as-
sign responsibility for the investiga-
tion of such complaints. Personnel of-
fices shall be responsible for informing 
employees of the proper channels for 
pursuing such complaints. 

(13) Notifying the Director of any sig-
nificant problems or controversies con-
cerning the campaign that the LFCC 
cannot resolve by applying these regu-
lations. The LFCC must abide by the 
Director’s decisions on all matters con-
cerning the campaign. 

(14) Ensuring the PCFO does not use 
the services of consulting firms, adver-
tising firms or similar business organi-
zations to perform the policy-making 
or decisionmaking functions in the 
CFC. A PCFO may, however, contract 
with entities or individuals such as 
banks, accountants, lawyers, and other 
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vendors of goods and/or services to as-
sist in accomplishing its administra-
tive tasks. 

(15) Ensuring that the activities and 
functions required of the PCFO are 
kept separate from any non-CFC oper-
ations of the organization. The LFCC 
must verify that the PCFO keeps and 
maintains CFC financial records and 
interest bearing bank accounts sepa-
rate from the PCFO’s non-CFC finan-
cial records and bank accounts. 

(16) Monitoring the work of the 
PCFO, and inspecting closely the an-
nual audit required of the PCFO pursu-
ant to § 950.105(d)(9) for compliance 
with these regulations. 

(17) Authorizing to the PCFO reim-
bursement of only those campaign ex-
penses that are legitimate CFC costs 
and are adequately documented. Total 
reimbursable expenses may not exceed 
the approved campaign budget by more 
than 10 percent. 

(c) The LFCC must annually solicit 
applications for the PCFO via public 
notice no later than February 1 of each 
calendar year. The PCFO application 
period must be open a minimum of 14 
calendar days. Cost incurred in pro-
viding the public notice should be 
added to the PCFO budget for the cur-
rent campaign year as an administra-
tive cost. The LFCC shall select a 
PCFO to act as its fiscal agent and 
campaign coordinator on the basis of 
presentations made to the local com-
mittee as described in § 950.105. The 
LFCC shall consider the efficiency and 
effectiveness of the campaign as the 
primary factors in selecting a PCFO.

§ 950.105 Principal Combined Fund 
Organization (PCFO) responsibil-
ities. 

(a) Only federations, charitable orga-
nizations or combinations thereof may 
serve as the PCFO. 

(b) the primary goal of the PCFO is 
to conduct an effective and efficient 
campaign in a fair and even-handed 
manner aimed at collecting the great-
est amount of charitable contributions 
possible. Therefore, PCFO’s should af-
ford federated groups and agencies with 
representatives in the local campaign 
area adequate opportunity to offer sug-
gestions relating to the operation of 
the campaign, printed campaign mate-

rial, and training. If requested in writ-
ing to either the LFCC or PCFO, fed-
erated groups and agencies must be 
given the opportunity to attend all 
campaign meetings, kick-off events, 
and training sessions. The PCFO must 
provide representatives of federated 
groups, agencies and the general public 
the opportunity to review at the PCFO 
office all reports, budgets, audits, 
training materials, and other records 
pertaining to the CFC. 

(c) Any federation, charitable organi-
zation or combinations thereof wishing 
to be selected for the PCFO must sub-
mit a timely application in accordance 
with the deadline set by the LFCC, 
that includes: 

(1) A written campaign plan suffi-
cient in detail to allow the LFCC to de-
termine if the applicant could admin-
ister an efficient and effective CFC. 
The campaign plan must include a CFC 
budget that details all estimated costs 
required to operate the CFC. The budg-
et may not be based on the percentage 
of funds raised in the local campaign. 

(2) A statement signed by the appli-
cant’s local director or equivalent 
pledging to: 

(i) administer the CFC fairly and eq-
uitably, 

(ii) conduct campaign operations, 
such as training, kick-off and other 
events, and fiscal operations, such as 
banking, auditing, reporting and dis-
tribution separate from the applicant’s 
non-CFC operations, and 

(iii) abide by the directions, deci-
sions, and supervision of the LFCC and/
or Director. 

(3) A statement signed by the appli-
cant’s local director or equivalent ac-
knowledging the applicant is subject to 
the provisions of § 950.403 and § 950.603. 

(d) The specific responsibilities of the 
PCFO include but are not limited to: 

(1) Honoring employee designations. 
(2) Helping to ensure no employee is 

coerced in any way regarding partici-
pation in the campaign and that alle-
gations of coercion are brought to the 
attention of the appropriate Federal of-
ficials. 

(3) Training agency loaned execu-
tives, coordinators, and keyworkers in 
the methods of non-coercive solicita-
tion. This training must be completely 
separate from training given for other 
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